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Abstract

Within the framework of the new trend towards the consumer, institutions have

increased their interest in the necessity of understanding consumer behavior and




the dimensions of their purchasing decisions, as the consumer is governed by a
set of determinants, which are:

Economic determinants: those linking income and the benefit obtained.

Social determinants: which are based on studying the impact of social class and
reference groups In the consumer.

Psychological determinants: which consider that the purchase decision is a
reaction to the interaction of the consumer’s internal components (motivations,
personality, learning, perception, trends) with environmental influences?

The main goal of studying consumer behavior during purchasing is to prepare a
successful marketing program that can influence the purchasing decision
through the integration of the marketing mix elements of product, distribution,

and price.



